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COVID-19 boosted online incidence more than doubling 2019 figures

Source: MDF Partners on different sources

GGR per channel in Italy (€mln)
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Source: MDF Partners on different sources

The situation is starting to go back to normal since mid-2021 after 12 months of 
recurrent closures

1.706 

1.551 

654 

228 

414 

999 

1.404 
1.352 

1.476 
1.421 

728 

926 897 911 
991 

828 
904 

1.240 

1.482 

FEB MAR APR MAY JUN JULJANSEP OCT NOV DEC

2020 2021

GGR per channel in Italy (€ mln)

Gaming/betting 
closures

Gaming/betting closuresBack to normal (temporary) Back to normal



1.299

2.030 2.225

923

376

1.256 

969 773 

1.256 

2016 2017 2018 2019 2020 2021 2022

4

We expect a “back to retail” effect for betting starting late 2021, where a 
percentage of players will return to retail

Betting GGR in Italy (€mln)

Source: MDF Partners, ADM

Strong drop of retail 
figures due to PoS closures 

(Mar-20 – Jun-21)
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“Back to retail”

Retail players moving to 
online + pandemic effect = 

↑GGR online

COVID-19: From retail to onlineSteady market growth, both for online and retail
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Restrictions on advertising and focus on responsible gaming are the most 
relevant trends in Italy and other European regulated countries
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“We partner with operators and public institutions, in regulated 
environments, helping to build effective and sustainable models in 

the gaming and entertainment sector”

Mauro De Fabritiis
Founder MDF Partners

mauro@mdfpartners.com


