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- COVID-19 boosted online incidence more than doubling 2019 figures

GGR per channel in Italy (€Emin)
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- The situation is starting to go back to normal since mid-2021 after 12 months of M
recurrent closures TNERS

GGR per channel in Italy (€ min)
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- We expect a “back to retail” effect for betting starting late 2021, where a MD F
percentage of players will return to retail P/ RTNERS

Betting GGR in Italy (€min)

Steady market growth, both for online and retail COVID-19: From retail to online “Back to retail”

Retail players moving to
online + pandemic effect =
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- Restrictions on advertising and focus on responsible gaming are the most MD F
relevant trends in Italy and other European regulated countries P/ RTNERS

ADVERTISING INVESTMENT PER
CHANNEL (ITALY, 2020) BANNED ALLOWED

TV 43,8% TV ADS NA

_______________________________________________________________ NEWS SITES WITH
OPERATOR
LOGO/BRANDING
SEM
DISPLAY AFFILIATION
(1)
DIGITAL 42,6% SOCIAL NETWORKS ADV. (COMPARATORS)
CRM
PRINT 5,8% NEWSPAPERS, MAGAZINES  ADS IN INDUSTRY MAGAZINES
RADIO & 7,8% RADIO, OUTDOOR, ETC. NA
OTHERS

Source: Centro Studi UNA. Figures referred to all sectors (not only gambling)




“We partner with operators and public institutions, in requlated

& environments, helping to build effective and sustainable models in

‘ the gaming and entertamment sector”
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Mauro De Fabritiis
Founder MDF Partners

mauro@mdfpartners.com




